Medical issues are complex and multifarious. My concern is the way medical professionals discuss health issues with patients. My research is focused on the domain of successful "patient-medical professional" communication. I assume that repeated usage of national standardized communicative formulae, idioms mainly, have a direct impact on a general well-being of a patient. With the example of language idiom representations and omnibus survey I concentrate on the most stable human society ways of expression, which should be taken into consideration by medical professionals. With the help of the on-line electronic linguistic corpuses of Russian and Chinese I identify tendencies common to Russian and Chinese patients. The research results have been processed into a database, marked with the Rospatent Certificate (№ 2013620397, dated 03/13/2013. Rightholder: Limited Liability Company 'Content-Press' (RU). First Author: Yakovlev Igor Gennadievich (RU). Second Author: Zavyalova Natalya Alekseevna (RU)).
Data and Methods
Stage 1. To prove the fact that ordinary people use idioms in their day-to-day communication I conducted an omnibus survey in cooperation with 'Yuri Levada Analytical Center' (Yuri Levada Analytical Centre, 2014) . Levada-center carries out nationwide polls in Russian Federation, which are based on a representative sample of 1600 people over 18 + from 130 sampling points across 45 regions of Russian Federation.
Our sample did not include the Chechen and Ingush Republics, as well as remote and sparsely populated region of the Far North (Nenets, Yamal-Nenets, Taimyr Autonomous Region, the Evenki Autonomous District, Kamchatka, Chukotka, Sakhalin Oblast). There were 9 Russian areas, totally excluded from consideration. The adult population in the excluded areas did not exceed 4%. Residents of small settlements with a population of less than 50 people (about 0.8% of the adult population of Russia), the military (about 0.8% of the adult population of Russia), the person in custody or detention during the investigation (about 0.8% of the adult population of Russia), as well as homeless people (up to 1.5% of the adult population of Russia) were not included to the survey.
In each federal district independently all the primary sampling units were divided into strata according to their population number:
The city of more than 1 million people;
The town numbering from 500 thousand to 1 million people;
The town numbering from 100 thousand to 500 thousand people; Urban settlements of up to 100 thousand people;
Villages.
These 5 categories were further subdivided into smaller groups. Given the characteristics of population distribution in the regions we formed 36 strata. The total sample (1,600 respondents) was distributed proportionally among all strata of the adult population in each stratum. The number of primary sampling units was determined from the restrictions on the average number of respondents in the same town/rural area (7-13 respondents).
All cities with a population of over 1 million people were included in the sample as independent statistical objects. In each of the remaining strata we selected randomly from 1 to 10 respondents (depending on the number of respondents who came on the stratum) from urban and rural areas. Number of profiles attributable to stratum was divided between the selected cities and rural areas equally.
Total sample included 130 urban and rural areas. The selection of survey points was done according to the following algorithm. In urban areas we made simple random sampling of the number of polling stations, including all precincts of the locality. In rural areas we randomly conducted the selection of villages and towns from the general list of all the villages and towns of the area. The number of selected polling stations (villages/towns) in urban areas (rural areas) was determined from the restrictions on the average number of respondents in one survey point (5-9 respondents).
In each primary sampling point we selected from 1 to 10 respondents (depending on the number of respondents who came to the city/rural survey points). Number of profiles attributable to city/rural area was divided between the selected survey points equally. Total sample included 280 survey points.
The selection of households was done according to the following pattern. In the selection of households we used a random route method (we included every 17th household in areas with multi-storey buildings and each 5th household in areas with individual buildings).
The next stage concerned the selection of the respondents in the household. Respondents in the household were selected on a 'closest birthday' to 'to the control of sex and age and positive educational quotas'. Now let's discuss methods of survey and monitoring of interviewers. Research was conducted at the home of the respondent by personal interview.
For the control of interviewers we conducted:
Control roadmaps; 15% of the control sample of interviews was interviewed by phone or repeat visit; 20% of the respondents were interviewed by postal selective control (in cases where the checks by phone or re-visits were difficult to implement); www.ccsenet.org/ass Asian Social Science Vol. 10, No. 20; We also included logical control data file using special computer programs.
Methods of data processing were as follows. The studies were coded, entered, cleaned out by random errors, omissions and inconsistencies, and we distributed our respondents by gender, age, education level, federal district, type of settlement, and according to the results of voting in the last national elections. The statistical error in the survey data used design sample does not exceed 3.4%.
Our central survey question was as follows: 'Do you use common routine expressions, quotations from films and public speeches of famous people, bad language set expressions in your day-to-day life'? All these terms are referred to the domain of idioms in Russian. Parallel to this question Levada-center obtained the information about the professional status of the respondents (see table 1 and figure 1). The table and the graph testify to the fact that idioms are used by 43.1% of modern Russian population. It is interesting to note that CEOs more willingly accept their usage of idioms, which can be explained by the fact that they provide a lot of instructions and guidelines to their employees.
Although the results were obtained on the material of the Russian language, I assume that all world languages have repeated constructions, which are very popular among native speakers. Thus, each item is given with a double frequency index. My primary concern is the 'number' idioms which represent the signal system of a speaker. Other idiom groups have been discussed in my previous research (Zavyalova, 2013 . Economy of Wealth: National Stereotypes in Idiomatic Representation), (Zavyalova, 2013 . Socio-cultural acquisition through idiomatic representation), (Zavyalova, 2013 . Idiomatic Frequencies as Indicators of Socio-Cultural Acquisition). The Russian corpus gives the number of documents and entries of www.ccsenet.org/ass Asian Social Science Vol. 10, No. 20; Russian idioms. Each idiom is provided with the number of documents and the number of entries indexes.
Operating with huge masses of information, stored in corpuses, offers a reliable ground for making conclusions. The most frequent idioms are the ones, preferred by nations' representatives. I stress the idea that one and the same health care issue, discussed by doctors with different numbers, can result in different attitudinal markers on patients' behalf.
Results
Chinese are well-known for their love for accurate calculations and numbers. Corpus analysis has demonstrated that Chinese idioms aggressively employ numbers to describe the universe. (Sun, 1989) . Branded with a distinct national style, Chinese idioms mirror the esthetic pursuit of symmetry deeply embedded in oriental thinking" (Zhang et al., 2013) . Now I proceed to discussing safeguard lines of "patient-medical professional" dialogue with Chinese patients through idiomatic perspective. First and foremost, one should stay away from the number 'four' in Chinese, because it is homonymous with the word 'death': sì4 (four) vs. sĭ3 (death). Ironically even in day-to-day situations Chinese prefer to stay away from this unfortunate number.
Eternity, skillfulness, vigor and talents are associated by the Chinese with number '8'. I highlight the significance of this number for medical treatment purposes. Why not use this number while discussing exercising or necessary medical routines with Chinese patients? Subconsciously they are sure to connect this number with vigor and general well-being. China, some scholars have argued that luxury spending is socially beneficial to equalise wealth, under the assumption that the total endowment of resources is a fixed amount. This argument is not only consistent with Confucianism but also might point to another lesser known side of Confucianism that the luxury spending of the rich can be regarded as a wealth-transferring mechanism. Furthermore, luxury spending was encouraged for purposes of enjoyment; it did not involve the consideration of power and protection. This is in sharp contrast to the extravagance of the European nobility; their intention was to maintain a hierarchical structure …'the rich's luxury spending is regarded as a wealth-transferring mechanism, which is 'just like gambling in a room, the money does not flow out but circulates among the players' (Peng & Chang, 2012) .
Russian number stereotypes are of religious nature. All positive connotations are connected with the number "7". 
Discussion
From the point of view of psychiatry idioms are viewed as emotional units, analyzed by left and right hemispheres in a pattern, similar to all nations. "Emotional words trigger activation in other areas of the LH, such as the amygdala, orbitofrontal cortex, and posterior cingulate gyrus, as well. These regions have been claimed to be part of the limbic system (see Figure 2 ), which plays a key role in emotion processing" (Abbassi, Kahlaoui, Wilson, & Joanette, 2011) . "The data from a large body of research based on behavioral, electrophysiological, and neuroimaging methodologies appear to converge in indicating that both hemispheres are involved in the processing of words with emotional meaning, albeit in different, and probably complementary, ways." (Ibid., 373). From Figure 3 we get a critical vision of numbers as significant elements of human-beings' lives, according to Serelex system of semantic proximity (Panchenko et al., 2013) . Patients need numbers to describe their date of birth, security numbers and account numbers. Numbers directly relate to names, addresses and personal details. Besides this factual information there is much scope for implicit messages, hidden in numbers in the form of national stereotypes. According to D. L. Hamilton "The basis for all stereotyping is the differential perception of www.ccsenet.org/ass Asian Social Science Vol. 10, No. 20; groups. Without such differentiation between groups, stereotyping cannot occur" (Hamilton & Troiler, 1984) . J.Wilson stresses that stereotypes "… have been shown to be remarkably resilient to change" (Wilson, 2006) . Now I proceed to the analyses of common structural features of idioms. As any information system the system of language can be described in terms of mathematical laws. I argue the axiom, supported by many scholars, that the system of language must be analyzed exclusively in linguistic terms. My central idea is that idioms and communicative formulae, as part of psycholinguistic system as such, should be analyzed within the framework of the principle of information maximum. This idea firstly appeared in the works by Shannon (Shannon et al., 1963) and later it was developed by Soviet and Russian scholars (Golytsin & Petrov, 2005) : "the system tries to find such response y, which enables the maximum of useful information about the given stimuli x'.
where H (Y)-the entropy of the system's conditions, H (Y/X)-the entropy of the system's mistakes and its reactions to outer stimuli, R (X,Y)-the average consumption of the system's resource in Y condition within all X environmental conditions, аnd ß-the indicator of the system's deficit (ß=0, when the system has an unlimited energy resource, и ß=1 when the system has a very big energy deficit)" (Ibid.) .
According to the described above principle, all informational systems develop within 3 main strategies: Expansion is realized through new varieties and numbers of environmental conditions, in which the analyzed system can exist. This tendency is sometimes called 'searching behavior' tendency H (Y). While idealization is concentrated on the tendency to minimize the system's mistakes entropy, idealization is sometimes known as the 'conservative behavior' tendency H (Y/X). It is achieved mainly through the repetition of the best variants. Why www.ccsenet.org/ass Asian Social Science Vol. 10, No. 20; certain idioms are more frequent than others? Due to idealization strategy some idioms are selected by native speakers and repeated more frequently. I consider idiom frequencies as indicators of idealization strategy. Corpus analysis provides reliable data to analyze these indicators. Resource saving is realized in 2 possible ways: 1) minimizing the resource spent R (X, Y); 2) minimizing the indicator of the system's deficit ß by means of resource growth. Each phraseology system develops such resource saving strategies as repetition, parallelism and borrowings from other languages, as well as some individual strategies, which are analyzed separately for each language.
Expansion, idealization and resource saving strategies in Chinese are realized on the principles of employing such numbers as 'hundred' and 'thousand', since they are the most frequent numbers in Chinese lexical system. Russian lexical system's expansion, idealization and resource saving strategies are centered around such numbers as 'seven' and 'three'.
The result of my omnibus survey, as well as the description of idiom frequencies and the analysis of expansion, idealization and resource saving strategies prove the fact that idioms are commonly used by people and patients all around the world. Thus, modern medicine has to take into consideration these communicative formulae. Besides, it is possible to target cultural stereotypes while analyzing idioms to identify national taboos, which work subconsciously within cognitive structures of national representatives.
Conclusion
Modern communication relies heavily on cultural targeting and tailoring. My central idea is that modern medicine must follow this practice, implementing science data, obtained from corpus studies. Successful communicative formulae with numbers 'eight', 'hundred' and 'thousand' are sure to boost general well-being, vigor and vitality of Chinese patients. One should also bear in mind the fact, that 'hundred' and 'thousand' in China develops deep religious implications, based on Confucian concepts of wealth and wealth-spending. However, in Russian culture the number 'one' creates the idea of loneliness; the number 'seven' roots from religious background of traditional Russian church.
The results of the analyses stress two fundamental outcomes: 1) common psycholinguistic and neurolinguistic mechanisms of idiom comprehension by two hemispheres (right and left), which can be deducted from common brain function mechanisms; 2) common mechanisms of expansion, idealization and resource saving. My research has demonstrated that it is possible to carry out the research of idioms along the lines of information theory.
My study is limited to Russian and Chinese. But I assume that the same practice is applicable to patients of other origins, as well, since every culture has repeated communicative structures. The results of my survey are applicable at 2 levels. At theoretical level I developed a new approach to targeting patients' cultural background. In practice this results in the creation of a more positive psychological atmosphere for patients during medical treatment. The process of cultural identification is hard and bound with countless obstacles: 'To the extent that cultural identification anchors the self-system and implicates a wide range of psychological processes, a perception of cultural identification may facilitate social understanding. As such, cultural identification may be actively discerned in social interactions. Among a group of friends, a perception of cultural identification would be relatively straightforward through intimate knowledge of one another. One intriguing question is whether people with no knowledge of one another are able to discern others' cultural identification' (Hamamura et al., 2013) .
In practice the results of this study can be implemented in a special medical socio-cultural dictionary, where the most frequent idioms are given as social stereotypes and the most powerful symbolic tools of influence and manipulation. The practical implications of my study lie within the domain of social influence area, driven by communicative idiomatic stereotypes and the problem of meaning in sociology (see Berezin, 2014) . The theoretical value of this research is the expansion of idiom status, whose role for the society analysis has been minimized to purely linguistic phenomena. I proceed from the idea that idioms are social in nature. Thus, their careful analysis adds to the profound understanding of social life.
Since language governs our mindset and intelligence I conclude that it has a direct impact on our health system. Understanding of cognitive mechanisms behind national intelligences is of vital importance. Psychologists define intelligence in many ways. I entirely support the propositions provided by Mark M. Lowenthal in his article 'A Disputation on Intelligence Reform and Analysis: My 18 Theses'. His main idea, relevant to this article is as follows: 'The core function of intelligence analysis is the ability to think interesting thoughts, to see beyond the apparent facts, to bring to bear expertise, and to write the results in a clear and compelling fashion' (Lowenthal, 2013) .
www.ccsenet.org/ass Asian Social Science Vol. 10, No. 20; The atmosphere of constructive dialogue, based on culture awareness, is sure to support recovery of a patient, creating comfortable psychological environment and positive symbols.
